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Developed to better understand the
current need of food shelf clients in MN.
In Oct. 2017 we asked 403 food shelves
to administer the survey to 25 clients. Meat
Responding food shelves were 53% y
rural and 47% urban.
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"When your child asks for milk and you have to say, “No, we don't have
any" it breaks you little by little. Having the food shelf is extremely important
to our family."

"There were times when we literally had no money and our food was gone.
If we hadn't been able to come to this food shelf my kids would have went
hungry. This is the only food shelf in my area that offers food that benefits us
for breakfast, lunch and dinner. It would be nice if we could come twice a
month. This food shelf and food stamps isn't enough.”

"This food shelf is important to our family. We are both working parents,
but our bills are more than our income and it is not giving us enough money
to buy fresh fruits and vegetables and milk for our little boy."

"It really helps supplement our grocery budget. Meat, fresh fruit & veggies
are very expensive so being able to get them from here is great. Usually
between our budget and the food shelf we can go through the month eating
healthy nutritious meals. Thank you!"
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_ Dairy Fruits & Eggs  Cooking items food shelf for a year
poultry, fish vegetables (spices, oil, etc.) Or more.

Food shelf clients know how
to prepare healthy foods and
would like to eat more of
them.

Many clients get more than
half their food from food
shelves each month.

Clients want healthier food
at Minnesota food shelves.

Diet related chronic disease
is common among food
shelf clients.

Increase the amount of food
clients can receive.

Invest more money into
procuring meat and dairy.

Invest more resources into
sourcing healthy food to
make meals at home, such
as fruit and vegetables,
spices, and cooking oil.
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FOOD SHELF CLIENTS HAVE A HIGH RISK OF CHRONIC DISEASE
Has a doctor or health practitioner ever told you or someone in your household they...? “
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for more info, visit
WWW. supershelfmn org




